Come all ye faithful

As many of you know my father David Gold is Chairman of Birmingham City Football Club and when I get the chance I love to go and watch the Blues play. I’m often asked if there is a link between the business of football and Ann Summers. There are actually quite a lot of things we have in common including passion, excitement, devotion, love and sometimes frustration. Perhaps where we differ is that in football going down is considered a bad thing. And if the two businesses went head to head, who would be the winner? No disrespect to Birmingham but when push comes to shove, if you’ll excuse the expression, most people would choose sex over football, so I think we win on that front.

If you asked the players about the differences between our organisations, they’ll tell you that nothing can describe or compare to the feeling you get as you enter the stadium and walk onto the pitch for a really big game, like a title decider or a cup final. The preparation and focus that leads up to these big games is incredible: the training, the team talks, the tactics, the media speculation, the anticipation of the fans, the way the backroom staff have organised everything operationally from ticketing to transport, to making sure that the pitch and stadium is perfect. They talk about the adrenaline rush they get as the game begins.

As a retailer I can tell you that I know exactly how it feels: it feels like this Saturday on the high street. Christmas is of course our big game, it will make or break our season and this weekend is where it all begins in earnest.  Nervous? Not this year. Our windows and visual merchandising are the strongest we’ve ever had. We have three new star players in our team - the Rampant Rabbit Thruster, Thriller and Elite - that we didn’t have last year, some gorgeous new lingerie collections, plus the cutest, sexiest Mrs Santa outfit. Our squad is looking good. Lord Kirkham may be interested to know that we’ve also expanded our add-on department (not to be confused with our strap on department), so our goal of growing our average transaction value, should be achievable. We’re confident that our tactics are strong and I’m sure we’ll all be hoping that none of us have to resort to the heavy discounts and early sales that can spoil our beautiful game plan. 

And now that the weather has finally turned cold, so us niche retailers who rely on the traffic the fashion shops bring to the high street should feel the benefit as everyone starts to finally build their winter wardrobe, which in turn should see lots of our faithful fans come through our door.  And for those stay at home Ann Summers fans who prefer to do their shopping on-line, we have an increasing number of web site exclusive products and almost certainly the latest last order date of any multi-channel retailer.  Let the game begin.

